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To use this tool effectively:
1. Start by clarifying the question you hope to answer.
2. Review your quantitative analysis to select one or more findings or metrics that help you answer the question, such as:
· Proportions or percentages (e.g., “85% of workshop participants reported increased confidence”)
· Trends or correlations (e.g., “an analysis of the relationship between client attendance rates and English literacy score improvement revealed a statistically significant correlation”)
· Insights from disaggregating your data (e.g., “married mothers attended almost twice as many sessions as single mothers did”)
3. Identify one or more excerpts from your qualitative data that support or enrich the quantitative findings, such as:
· Quotes from interviewees or focus group participants that reinforce or elaborate on the conclusions you reached from your quantitative data (e.g., “One workshop participant explained, ‘This session helped me understand the types of responses job interviewers are expecting. I feel better about my ability to give good answers while being honest about my qualifications.’”).
· Insights from coding or sentiment analysis (e.g., “Responses that described areas for improvement most often focused on the timing and accessibility of sessions, noting that barriers such as work schedules, the availability of child care, and unreliable public transportation made it difficult to consistently attend,” or “Client explanations about the role of faith-based groups in their resettlement journey were mainly positive and indicated that they consider these entities to be a supportive presence for newly-resettled refugees.”).
· One or more case studies that expand on the quantitative findings or help explain them (e.g., if your quantitative results show that young adult learners improved the most in their English speaking ability, you might select a case study of a young adult learner explaining how their improved English speaking ability has impacted their life – for example, by helping them obtain a better job or making it easier to interact with members of their community. The case study may also include details that help you understand why the individual improved significantly, such as extracurricular exposure to English).
4. Briefly summarize the story you want to tell with this information (e.g., “Most workshop participants reported increased confidence in their ability to successfully answer job interview questions. One participant appreciated learning what to expect from a job interview: [include quote].”). This summary helps you keep track of the main idea of each story you want to tell. Expand the story using visualizations and extra details when you present it to your audience.
Note: You can reverse the order of steps 2 and 3, depending on whether you wish to work from quantitative first or qualitative first. 
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